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Who is online? 



On which social platforms? 

These five account for more than 1.84 billion active monthly users   



Why use social networking tools? 

• Improved Brand Awareness – Gain exposure 

• Ability to reach & build relationships with a specific 

target audience 

 • Understand the demographics of your audience 

• Discover market segments relevant to you 

• Increase your traffic – Website & Events 

• Ability to measure results of campaigns 

• It’s relatively inexpensive 



FACEBOOK: Building a campaign 

Objective Landing Page 

 Your campaign objective will be based on your overall goal 



Defining the target audience: Filter Selection 

 TOO BROAD 



Defining the target audience: Filter Selection 

  Specific Ad Placement, Budget & Schedule 



Curate images/content 

Headline 

Text 

Call-to-action 



Let your campaign run! 



Campaign Results 

• CPC for this Campaign was: 0.14 cents 

•    CPC      ROI, improved results by over 1000% 

• If your CPC is too high, tweak your campaign filters until 
your results improve 



 Result Analytics 
Performance by Gender 

Performance by Device 



TWITTER: Building a campaign 

Specific Ad Placement, Budget & Schedule 



 Detailed targeting example 

SELECT Twitter Handles to Target similar users Colleges 

High Schools 



Let your campaign run! 



Campaign Results and Twitter Analytics 



Thank you for your time! 
 

Any questions? 
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