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Who i1s online?

Who's online? The internet by age groups
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On which social platforms?

Online Social Networking Platform Users, by Age
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K These five account for more than 1.84 billion active monthly users /




Why use social networking tools?

* Improved Brand Awareness — Gain exposure

* Ability to reach & build relationships with a specitic
target audience

* Understand the demographics of your audience

* Discover market segments relevant to you

* Increase your traffic — Website & Events

J Ability to measure results of campaigns

e Jt’s relatively inexpensive




FACEBOOK: Building a Campaign

EXISTING CAMPAIGN: Create new ad sel in existing campaign Change Campaign @ H

Existing Campaign: Extended Hours-Peak Week

Boost your posts

ObjeCtiVe Promote your Page |': k \| Landlng Page

send people to your website ) )
‘ k: 8 J Clicks to Website

Increase conversions on your website Increase the number of visits to your website.

Get installs of your app h http:fhwww tamuc eduw/admissions/extendedh

Increase engagement in your ap,
9ag y PP @ Key Page Views - Transfer Enroliment Ca... ~

Reach people near your business
Your ad will not be optimized for conversions unless

you select the Website Conversions objective.
Raise attendance at your event

Get people to claim your offer

Your campaign objective will be based on your overall goal /




Defining the target audience: Filter Selection

Custom Audiances ) : | Tylal: Browse
Create Mew Custom Audience...

Locations @ Everyone in this location

% Texas
@ Include -

o Your audignce location has been changed from United States to
Texas. Undo Change
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Audience Definition

/_\\ Your audience
selection is fairly
[ / broad.

Audience Details:

« Location:

= United States: Texas
= Age:

o 18 - 65+

Potential Reach: 19.000,000 people




Defining the target audience: Filter Selection

Ad Set Name

Extended Hours Campaign

23 /400

Targeting

SAVED AUDIENCE: Extended Hours ~

Location:

Age:

Budget 6

Lifetime Budget ~

United States: Allen (+50 mi), Arlington (+50 mi),
Caddo Mills (+50 mi). Commerce (+50 mi),
Corsicana (+25 mi), Dallas (+50 mi), Garland (+50
mi), Greenville (+30 mi), McKinney (+50 mi),

Melissa (+50 mi), Mesquite (+50 mi), Paris (+50 mi),

Plana (+50 mi), Quinlan (+50 mi), Rockwall (+50
mi}), Royse City (+50 mi), Sulphur Springs (+50 mi),
Wylle (+50 mi) Texas

17 -25

Schedule ©

$200.00

$200.00 USD

Extended Hours Campaign

WEBSITE CLICKS

AUDIENCE DEFINITION

/"\\ Your audlence Is
‘ defined.

Potential Reach: 1,300,000 people

ESTIMATED DAILY REACH

El 2,600 - 6,900 people on Facebook
hs
L]

This is only an estimate. Numbers shown are based
on the average performance of ads targeted to your
selected audience

Start 08/20/2015 1:05pm
End 1/20/2016 =] 6:00PM

Specific Ad Placement, Budget & Schedule




Curate images/ content

+" Mobile News Feed + Audience Network @

See Feature Phone Preview See Mobile Banner  See Mobile Native

Texas A&M University-
Commerce

S e e
w2 AN S

We are extending hours to assist you with last
minute questions and registration needs.

Toc | IR

Wi arz here to help!

file mre erfending Bowrs: fo assist o with ast minute ques oo
and egisralion e

Learn More?

Headline We are here to help!

Wisit us Monday, Jan. 11th - Frida... = Learn More

W lamuc.edu

i

il Like B Comment A Shar

Call-to-action

Website URL

hitp:ffwww tamuc.edufadmissionsfextendedhours.aspx




Let your campaign run!

- Texas A&M University-Commerce

Witten by Lion's Roar [?]- January 14 at 1:47pm - @

We are extending hours to assist you with last minute questions and
registration needs.

We are here to help!

YWisit us Monday, Jan. 11th - Friday, Jan. 15th from 2:00 a.m. to 6:00 p.m., Saturday,
Jan. 16th from 9:00 a.mto 12:00 p.m. and Tuesday, Jan.19th - Wednesday,
January 20th from 8:00 a.m. to 6:00 p.m.

AR T AN O E Learn More

34,142 people reached Boost Post




Campaign Results

] Performance Audience Placement
1.414 1.414 Results: Website Clicks $0.14 Cost per Result 1.64% Result Rate
Results: Website Clicks il

37,742

" _‘,—\ 200
$EE'EIEU /—’—/’7 100

Jan 13 lan 14 lan 15 Jan 16 Jan 17 Jan 18 Jan 19 lan 20

e CPCfor this Campaign was: 0.14 cents

. ‘v CPC 4 ROI, improved results by over 1000%

e |f your CPCis too high, tweak your campaign filters until
your results improve




Result Analytics

Performance by Gender
1,414 Results: Website Clicks = 37,742 Reach -
Age
x ) 117 L e —— *
e —— 1 ——————
All Women All Men
& 54 B
42% [ 594 ) 58% ( 820 )
49% ( 18,340 ) A 51% ( 19,296 )
45-54
$0.15 55-84 $0.14
Performance by Device
Desktop News Feed Ef“ g $0.00
Desktop Right Celumn E’L g $0.00
Mobile News Feed I J;f“ 14 ;gg 544,99 s0.42
I 03 ;
Audience Network ) e ————————— ﬂgf 2; gg: $155.01 s0.12
Instagram Ls : $0.00

- /
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TWITTER: Building a Campaign

| &, Export | Create new campaign v

Followers

Website clicks or conversions

Tweet engagements

App installs or re-engagements
Leads on Twitter
Video views

Custom

Help me choose

Name your campaign
Spring2016-Extended Hours- Awareness

Choose a funding source.

Creditidebit card » REMAINING BUDGET RUNS

N/A

7 When do you want to run this campaign?

® Run continuously Set start and end dates

Specific Ad Placement, Budget & Schedule

From Aug 26, 2013, 912 PM

/




Detailed targeting example

AUDIENCE PROFILE

7 Selectlocations (required)

or - mport multiple loc ations |

Target users located in...

Metro area Dallas-Fort Worth TX, US

Postal code 75087, TX, US 75142, TX, US
75428 TX, US 78002, TX, US

7 Select gender
* Any gender Male Female
Colleges : P
8 SELECT Twitter Handles to Target similar users

High Schools
’ -*(ll Tyler Junior College X -B' Planr:l SHS ,

s F&i Eastfield College « s Mesquite ISD
Bl ccrconline e @mesquiteisdb

« _g CedarValley College . Q Commerce I1SD
Bell @CVvCOniine PRl @Commerce_ISD

McKinney High School

: Navarro College : !
K :i.—"i _I.-.---:H':-:::---j ;jc' (1 .‘II-:_-\-_ -_-"'EZ /




Let your Campaign run!

i A&M-Commerce

e
Led [TTUL

We’'re open for your last minute registration
needs! Saturday, Jan. 16 from 9am to 2 pm.
bit.ly/1 TWrll1

EXTENDED HOURS
at the One Stop!

] +i I

! i a4 Lo you naad 1o chack some items off your (o-do List
i J U‘ before the spring semester’ We re hare to halp!

| Y

*. s | K T EARN MORE

i | AEE‘I-_C:::mmerce

dlmulc

Finish your business with EXTENDED Student
Services hours. 8am-6pm, Jan. 11-15 & Jan
19-20. bit.ly/1TWrlI1
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Campaign Results and Twitter Analytics

Camgsuign totaks

AEM -Commerce
=
We're open for your 1esE minute repetabon needs! Satrday
ar, 16 fram fam o & pm t i\
ARM Commerce
=

Firish your business with EXTENDED Studen Sefvices hours

BameEpm, Jan, 11-15 & Jan 18-20, bithri T

Demographic

I Campaign totals

Male
Female
Lnknown

S20000 L]

4 44 34 0,880

iJamn  E5566 bl ]
Spend - Impressions

5200.00

£131.35

56333

$5.32

16,788

10,383

5,716

o9

'l 0
kX w0 3
0.3

Tweet Engagements
580
365

196

‘ /




Thank you for your time!

Any questions?




	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16

